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Global Status Report 2018

ALCOHOL PER CAPITA (15+) CONSUMPTION IN LITRES OF PURE 
ALCOHOL, 2016



Alcohol Consumption, Harm and Policy



Total alcohol per capita, 2016
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HEAVY EPISODIC DRINKING* (%) AMONG CURRENT 
DRINKERS BY AGE GROUP, 2016

34
39 37

32

24

10

68
72 70

66

56

30

55 58 55
51

42

20

15-19 20-24 25-34 35-49 50-64 65-99

Female Male Total

More than half of the male 

drinkers between 15 and 64 

years engaged in heavy 

episodic drinking in 2016 *

* 60 grams (5 standard drinks) or more of pure 

alcohol on at least one occasion in the past 30 days



13 SDGs, 52 Targets Affected By Alcohol

The WHO European Region struggles with one of the highest levels of alcohol-related 
deaths in the world

ÁDirect costs to the household frequently underestimated
ÁLoss of job/unemployment
ÁIncreased health expenditure
ÁCosts of alcohol harm are massive: European Union -ϵмрс ōƛƭƭƛƻƴ ȅŜŀǊƭȅ
ÁNeighborhoods with a high density of alcohol outlets  have a higher rate of violence; 

alcohol is a  barrier to inclusive, enabling public space for children, adolescents and 
youth

In 2016 more than 1 million people died in the 
European Region as a result of alcohol abuse



Proportion of deaths caused by alcohol by age and sex 
in the WHO European Region in 2016

Compared to other major noncommunicable disease risk factors such as 

tobacco use, a relatively high proportion of alcohol harm occurs early in 

the life-course.



The WHO Policy Response



European action ï10 action areas

Å Leadership, awareness and commitment

Å Health servicesô response

Å Community action

Å Policies and countermeasures on drinkïdriving

Å Availability of alcohol

Å Marketing of alcoholic beverages

Å Pricing policies

Å Reducing the negative consequences of drinking and alcohol intoxication

Å Reducing the public health impact of illicit and informally produced alcohol

Å Monitoring and surveillance



Levels of alcohol policy implementation 

in the WHO European Region in 2016



Discussing policy implementation in the WHO European 

Region -why arenôt we implementing?



Discussing policy implementation in the WHO European 

Region ïNext steps



Taxation and price regulation
Evidence:

Å The evidence is strong and consistent for the impact of prices on alcohol 
consumption and alcohol-attributable harm

What Member States suggested in initial consultation:

Å Barriers to implementation ïcompeting interests of different sectors; cross-border 
complications; complications from illicit or informal markets

Potential indicators to measure progress:

Å Adjustment of taxation to inflation

Å Affordability of alcoholic beverages

Å Implement a minimum unit price



Regulating availability
Evidence:

Å Greater availability of alcohol is associated with greater consumption and greater harm. Policies to reduce 

availability are effective and cost-effective

What Member States suggested in initial consultation:

Å Availability policies must be carried out in cooperation between national authorities, licensing officers, and 

local governments

Å Structures for enforcement and public support are key

Potential indicators to measure progress:

Å Minimum legal age limit for alcohol service on the premises and sale of the premises

Å Control of retail sales (retail monopoly/licensing systems for retail sales)

Å Restrictions on availability by time (hours and days both on-/off-premise

Å Restrictions on availability by place (number and density on-/off-premise

Å Restrictions on sales at specific events (such as sports, culture and music)

Å Alcohol-free public environments (both indoor and outdoor)



Regulating marketing
Evidence:

Å Exposure to alcohol marketing increases the risk of drinking initiation and hazardous drinking in 

adolescents. Effective marketing regulation can protect vulnerable groups

What Member States suggested in initial consultation:

Å Increasing investment by marketeers on digital and social media platforms are an increasing 

concern and a new regulatory challenge

Å Effective enforcement requires penalties

Potential indicators to measure progress:

Å Legally binding restrictions on alcohol advertising, including internet/social media

Å Legally binding restrictions on product placement

Å Legally binding restrictions on industry sponsorship of sporting and youth events

Å Legally binding restrictions on sales promotions by producers, retailers and owners of pubs and 

bars, (e.g. ban on below-cost promotion)


